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Compare and contrast the results of shopping
carefully using smart consumer techniques with
impulse buying

Lesson 3: The Goods You Buy-Are they Good For You?

Identify resources for judging the quality and health
risks that might be present in the goods you buy
Discuss who bears the responsibility in the case of
the purchase of faulty products which are
unhealthful or products that are misused in a
variety of scenarios

Practice being a consumer advocate by locating a
product or advertisement which misleads the
consumer and to take appropriate action to correct
the situation

Evaluate the impact of different kinds of music
videos on your mental health

Lesson 4: Managing Your Own Money

Explain what a budget is how it works, and why it is
an important tool for financial success

Resolve to live within your means

Practice making a personal budget for one month
which reflects your personal goals

Use the Decision Making Steps to set financial and
other priorities.
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